Abstract : This study presents a marketing communication strategy from the aspect of new consumption orientation. Consumer preference on ads media, on-line ads media, and WOM usage were examined for new consumption orientation groups. This study was executed in a question survey format. A total of 182 questionnaires were obtained and data were analyzed by PASW 18.0 and AMOS 7. The results were as follows. First, 8 types of consumption orientation factors were
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. 이제까지의 소비성향 관련 연구들을 살펴 보면, 대다수의 소비성향 연구들 (Choi, 2003; Choi & Jang, 2010; Han & Kang, 2009; Jo & Kim, 2004; Kim, 2000; Kim, 2006; Lee, 2000; Lee, 2006 
